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1 
Capitalism 
1 A Process of Creative 
i 
Destruction 
ons and Daughters of 
Farmers Had/Have a 
Primary Task 
'' IGURE OUT HOW TO 
PUT DAD OUT OF 
BUSINESS'' 
2 
WHY? 
Consumer Demands are 
Changing 
Dad Served Needs/Wants of 
Historical Consumer 
New Farmer Must Serve 
Needs/Wants of New 
Consumer 
3 
I 
To Paraphrase Then 
andidate Clinton 
"I 's Cost Control Stupid" 
Pr fit= Units (Price- Cost) 
rofitable Management 
Is 
ost Control and Units 
4 
GRAIN FARM 
i New Green Combine 
I $330,000 
$66,000 Fixed CostsN ear 
I 
Acres 
H~rvested 
1000 
20oo 
40oo 
60oo 
sOoo 
10000 
I 
I 
Fixed Cost 
Per Acre 
$66 
33 
16 
11 
8 
7 
5 
DAIRY FARM 
Milking Parlor (2x16) 
$250,000 
~50,000 Fixed CostsN ear 
I 
Fixed Cost 
C ws Per Cow 
1 0 $500 
2 0 250 
4 0 125 
8 0 63 
1 00 50 
2 00 25 
6 
SWINE FARM 
Estimated Profit 
1200 Sows 
Farrow-to-Finish 
Unit $/cwt. 
Size 30 35 40 
($1000) 
150 -626 -330 - 33 
300 -572 -237 99 
600 -421 - 47 326 
1200 -313 61 435 
7 
Ultimate Drivers of 
Change 
CMI 
1 
-Cost Control 
-Quality 
-Profit 
COnsumer Wants/Needs 
-Quality and Choice 
-Price 
-Use of Time and$ 
Market 
I 
1 
-Transmit Signals 
-Elicit Desired Production 
-Fulfill Consumer Desires 
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. 
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· CONCLUSION 
I 
Consumer Demands 
Have Created 
I Unintentional Change 
! 
Farm Managers 
Have Created 
· Purposeful Change 
9 
